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Our story is our brand,
and our brand is our story.
You are a very important part of that! We are
honored that you have chosen to partner with us
to share our brand and hope this guide will be
helpful as you do so. The various pieces of our
brand are in place so that, when used properly
together, our full story communicates not just
what we do and all we offer, but who we are. 

to our StoryMakers...

- Your Home Office



mission:

vision:

We gather for good around
literacy and learning.

                                                   We create products
and opportunities that enrich, inspire, and
nourish the mind, heart, and imagination.
We believe stories are made to share. We
transform lives - one story, one book, one
family, one child at a time. 





name &
tagline

PaperPie is for memory-making, creative
learning, and unlimited possibilities, all within
the context of togetherness.

Each word should be capitalized resulting in "PaperPie"

PaperPie is a new, compound word and should never be separated into "Paper Pie"

When writing the name, remember:

"Stories
made to
share."



logos
                 for           Home Office use



symbols
                 for           Home Office use



Black: Use this logo for black and white print projects only; do not use it in digital
designs. For example, an order form or an event flyer printed in black and white
as opposed to grayscale.

Blue/Green: This is for use ONLY on white backgrounds. For example, a white
booth banner or sign where you'd like the logo to be the closest match to the
main PaperPie logo.

Green: This is for use on light backgrounds. For example, in a graphic where
you'd like to place a logo over a lifestyle photo showing a light-gray colored
blanket.

White: This is for use on dark backgrounds. For example, the corner of a cover
image graphic for a team training where there is navy behind it.

.png file: Transparent background - used for web and programs such as
Canva 
.jpg file (RGB): This logo will have a white box around it. It can be used on white
backgrounds for the web. 
.jpg file (CMYK): This logo will have a white box around it. It can be used on
white backgrounds for printing.

Electronic files of the PaperPie logos are available in various formats. The
following file types are made available for you to download through our
Resource Library: logos

                 for            Brand Partner  use



colors
Primary: Green, light blue, and white will be the
main color emphasis of our brand
Secondary: Jewel tones including purple, yellow,
navy, and red create a strong secondary palette,
but should not be used too heavily

Below you will find our primary and secondary
branding colors:



typeface Typography is one of the cornerstones of any visual identity. We use
Poppins for all of our headings, subheadings, body copy and footnotes.
This applies for all our printed and digital communications. 



policy

Intellectual property refers to creations of the
mind, such as literary and artistic works, designs,
images, and symbols used in commerce.
Be cautious when using ‘found’ images from the
internet, especially social media. 
Always ask permission if the graphic you want to
use is not created originally by you or the Home
Office. 
Never use an existing graphic from another
business and just change the logo to reflect
PaperPie. This is a violation of copyright laws.

Respect Images: 

Social media graphics created by Brand Partners
MUST HAVE the Brand Partner logo. This will
differentiate graphics that are created by Home
Office and those that are created individually.

Images and Graphics created by Home Office are to
be used for their intended purpose only. They may not
be used on apparel, merchandise, etc. 

Book and product covers and spreads are to be used
in their entirety. Legally, they may not be altered or
changed in any way (i.e., cutting characters out,
changing words on a page, etc.). Please ensure that if
you are featuring a Kane Miller book you don't refer to
your business or the books as "Usborne."

Except as otherwise noted in the full policy, it is
inappropriate to use the PaperPie corporate name,
the tagline, any trademark used by the Company or
any derivation of such as part of advertising or
publicity for your business; for instance:  "Usborne,"
"Usborne Books," "Kane Miller," "SmartLab," "SmartLab
Toys," "Learning Wrap-Ups," "stories made to share,"
etc. as part of advertising or publicity for your
business. The exception to this is using these words in
hashtags. Use of “Usborne Books," “Kane Miller,"
"SmartLab Toys," and "Learning Wrap-Ups" should be
used correctly based on books and products
advertised or discussed. Use of “PaperPie” should be
used in mentions of the books or the business in a
positive light. 

Use of PaperPie must be accompanied by your
name, i.e., Belinda Brown, Brand Partner with PaperPie.

Graphics/photos created by Home Office may NOT be
used on any material that will be reproduced for
resale. You may use these images in their entirety on
print materials or online/social media graphics along
for the use of PaperPie business only. 



FAQsCan I add information to or edit a graphic that
Home Office created? 
Home Office created graphics may not be
altered in any way by Brand Partners. They
must be used in their entirety.

If I make a graphic that has PaperPie
books/products or the logo on it, can I only use
the colors in the brand guide? 
We encourage Brand Partners to use our
company branding colors (that is what makes
our company consistent and recognizable).
However, we understand the need to use other
colors especially for holidays and special
events.  We ask that you use our company logo
in only the approved colors and remember that
on all social media graphics, you will need to
use the Brand Partner logo.

If a graphic you create refers to your business, or
features any product photos or company offers -
yes, the graphic needs the Brand Partner logo on it.
If an image is generic such as “Happy birthday” or
“Thanks” and does not feature products, it does not
need to have a logo.  

If I create a graphic for my business, does it always
have to have the Brand Partner logo on it?

If I take a photo for my business, does it need a
PaperPie logo on it? 
No, it does not. Photography that shows lifestyle
images, family photos, or pictures of PaperPie books or
products without text, design elements, or book covers
added to create a graphic does not need the Brand
Partner logo.

* For our full policy and answers to additional questions,
please refer to our Brand Partner Handbook.


