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Capital expenditures
Total assets
Shareholders’ equity

Common Stock
Shares outstanding at year end
Cash dividends paid
Book value at year end
Market price range

High

Low

Market price at year end
Business Segments
Net Revenues
Publishing

Usborne Books & More

Total

$ 5,600
$ 19,360,400
$ 15,422,100

3,887,030
0.67
$ 3.97

&

6.48
3.10
$ 6.10

&+ BH

$ 9,502,700
$ 19,168,100

$ 28,670,800

$ 30,500
$ 19,941,400
$ 15,895,300

3,838,461
0.80
$ 4.14

@

6.80
3.11
$ 3.58

&« &NH

$ 8,126,000
$ 21,272,400

$ 29,398,400




Dear Stockholders and Friends,

Our fiscal year ending February 28 was again very challenging
as we experienced a continuing softness in the retail market as
our nation’s economy struggled to recover from the economic
slowdown. This affected our company in different ways as it
continued to be difficult to schedule home parties in our Home
Business Division. However, as many retail outlets experienced
lower sales, we were still able to maintain our sales level in that
market, which is attributable to the exceptional product lines
we represent, Usborne Books and Kane/Miller Books, which we
acquired a year ago. We have represented Usborne Books for 30
years and believe it is the premier line of non-fiction children’s
books in the marketplace and with the addition of Kane/Miller,
primarily fiction, it is an excellent complement now encompassing
nearly 2,000 titles.

Last year was challenging as we completed the acquisition
and integration of Kane/Miller, our award winning publisher of
multi-cultural fiction story books from around the world. This
was an excellent addition to our existing product line of Usborne
Books and fit our marketing programs very well. Actually, several
of the Kane/Miller titles were among the best sellers in the entire
line. Our top seller was Everyone Poops, which has now sold over
1,000,000 copies. We were also very fortunate to acquire the
United States publishing rights to a terrific new title Conspiracy
365, a serial novel consisting of 12 titles which are released one per
month. This title has become the bestselling young adult fiction
book in Australia and we are also experiencing significant success
with the book in our market.

While we experienced a small decline in our annual overall
sales, we were happy to maintain our profit margin, strong balance
sheet with no debt, and continue our dividend to our shareholders.
We have struggled to expand our business the past two years and
we expect this year to also present significant challenges. However,
with the acquisition of Kane/Miller, we are a stronger company and
are more capable to compete in the marketplace. While we were
not satisfied with the results for fiscal year 2010, we are excited
about the prospects for Fiscal year 2011.

EDC is a company you can be proud to work for and one you can be proud to own.

Cordially yours,

1. a2

Randall W. White
Chairman of the Board, President
and Chief Executive Officer
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Eclucational Development Corporation, a Delaware
corporation, was incorporated in 1965 to develop
curriculum materials for schools. In 1978, the Publishing
Division was created to distribute the Usborne line of
children’s books. The Home Business Division was
started during 1989. In 2008, we acquired Kane/Miller
Book Publishers and integrated them into our existing
divisions. Kane/Miller publishes multi-cultural,
international titles.

As the exclusive United States trade publisher of
the Usborne Publishing children’s books, created in
the United Kingdom, we represent an excellent line,
primarily non-fiction, of over 1,400 titles.
Kane/Miller, which is primarily fiction, provides us
a more complete line of products to present to the
marketplace through our two divisions.

The Home Business Division distributes these
books through independent sales consultants who hold book
shows in individual homes and through book fairs, direct sales and the Internet.
This division also sells the books to school and public libraries. Our Publishing Division

markets the books to retail book stores, toy stores, specialty stores and other retail outlets
throughout the United States.




OuR PropucT LINES

Our company has two primary product lines, Usborne Books from the United Kingdom, and Kane/Miller Books. Usborne
children’s books are produced in the United Kingdom by Usborne Publishing Limited. Usborne produces and distributes books in
over 85 countries and in more than 75 languages. We are the United States trade publisher of these books and presently offer more
than 1,400 different titles.

Usborne books are fascinating, lavishly illustrated books written with humor, surprise and drama. They incorporate activities
and puzzles to challenge a child’s observation skills and intelligence. Their superb print quality on acid free paper and exceptionally
well-produced graphics, high ratio of pictures to text, short magazine-like format and unique detail set Usborne books apart from all
other books. A wide range of subjects including hobbies, history, science, nature, foreign language, parent’s guides and much more are
covered.

Usborne books appeal to all ages, infants to adults, with prices to suit everyone. Usborne Internet-linked reference books offer
more than 1,000 fascinating Web sites with animations, sound and video clips, interactive games, experiments and study guides.
These books feature vibrant design, superb full-color photography and detailed illustrations. The books contain ‘Internet link’ boxes
which suggest interesting Web sites to enhance the book’s content. While each book works in conjunction with the Internet, it is also
a completely self-sufficient book that can be used without accessing the Internet.

The Kane/Miller Books division offers excellent opportunities for expansion and market growth. Kane/Miller has built a
reputation over 25 years as a publisher of award-winning literature for children. Kane/Miller editors have sought the best books from
around the world to build a list that currently boasts titles from over 20 countries. These books bring children of the world closer
to each other, sharing stories and ideas, while exploring cultural differences and similarities. Many of these titles have won high
praise from prestigious review journals such as The Horn Book, School Library Journal, and Kirkus. Awards include USBBY Outstanding
International Booklist, New York Times Best Illustrated List, Reading Rainbow Feature Book, NPR Weekend Edition Review Book, and a myriad
of others.

The Kane/Miller list is primarily fiction for ages 0-14. From board books to picture books, early fiction to middle grade novels
and gift books for all ages the wonderful texts enhanced by strikingly original illustrations perfectly complement the Usborne product
list. Additionally, the planned expansion of the Kane/Miller line to include American authors, illustrators and subjects adds an
additional dimension to our marketability, providing more flexibility and control over product development and direction.

We are pleased to receive recognition of our products.
During the past year, the following awards were received:
Learning Magazine - Teacher’s Choice Award for the Family,
Dr. Toy Best Green Product for 2009, Practical Homeschooling
Award, Teacher’s Choice Award for Classroom, and
Parent’s Choice Award.




THE HOME BUSINESS DIVISION

Our Home Business Division, Usborne Books & More (UBAM), markets our product
lines through a network of over 8,000 independent sales consultants. The sales consultants utilize
various venues including home shows, direct sales, book fairs, Internet sales, fundraisers, schools
and public libraries.

The Home Business Division includes a sub-division, EDC Educational Services, which
markets our product lines to schools and libraries through independent sales consultants. EDC
Educational Services enhances the UBAM marketing program and provides additional marketing
opportunities for the sales consultants; however home shows are the base for our business and
provide a source of constant income and business growth, increase the networking base for both
businesses and provide sales opportunity leads for additional marketing avenues. Individual
UBAM Web sites are available for consultants to market their business and to set up home shows
and book fairs via the Internet. Reach for the Stars, a pledge-based reading incentive program for
schools and organizations, has been very successful with hundreds of thousands of dollars in cash
and books distributed to the schools and organizations.

Usborne Books & More strives for excellence and creativity in training, recognition and
incentive programs to encourage the division’s growth. UBAM will hold its Fourteenth
National Convention in July 2010, in Tulsa, Oklahoma. This three-day event offers an excellent
opportunity for consultants to meet their peers, exchange ideas, and learn how to build their
business. It allows the Home Office to award and recognize national achievement. The Home
Office also sponsors an annual Advanced Leadership Retreat for UBAM Supervisors, providing
them the tools to build their business quickly and efficiently. Travel incentive trips are a bonus
for the independent consultants and can be earned working part-time on a steady basis. Recent
trips include a trip to Cabo San Lucas in August 2009 and a Hawaiian Cruise in April 2010.
Upcoming is a trip to London and Edinburgh in April 2011.

- Tm»  ushorne

Todd R. White
Educational Services
Manager

Pat Wright
Consultant Services
Manager




THE PUBLISHING DIVISION

F iscal Year 2010 was another challenging year for EDC and the entire publishing industry.

In spite of the continuation of difficult economic conditions across the country, the
Publishing Division of EDC recorded fiscal year 2010 net sales of nine million, five hundred two

thousand, and seven hundred dollars. This figure reflected a 16.9% increase in sales from fiscal

year 2009. The company was extremely pleased with these results. Very few publishing groups
enjoyed this type of sales activity.

EDC was able to achieve these sales results by continuing an aggressive presence at .
Y 8an 288 P Jeanie Crone

Vice President
Publishing

numerous trade shows across the nation. The company’s participation at Toy Fair, Book Expo,
New York Gift Show, San Francisco Gift Show, Los Angeles Gift Show, Atlanta Gift Show, Dallas
Gift Show, Museum Store Association Show and others resulted in the opening of new accounts
and continued support from existing customers. In addition, EDC expanded our national

field representation to include the upper Midwest and Southern Plains areas. Sales to the large

national chains strengthened significantly resulting in a 35.6% increase in volume.

The acquisition by EDC of Kane/Miller Publishing Company continues to be well received
within the industry. Our expectation is that this purchase will continue to be a valuable
enhancement to EDC’s position in the publishing industry.

We look forward to a period of challenge in the upcoming year. Nevertheless, the
Publishing Division will continue to maintain an aggressive marketing effort in all areas
of our business.

Kira Lynn
Editor
Kane/Miller
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()ur operations are located in Tulsa, Oklahoma. Our facility contains approximately
10,000 square feet of office space and 95,000 square feet of adjoining warehouse space, as well as
11,000 square feet of leased space.

We utilize a 600 foot long flow rack system to expedite the order fulfillment process. This
system coupled with our EDI capabilities for instantaneous receipt of orders enables us to ship
over 95% of the orders on the same day the order is received.

The Information Systems Department continues to introduce technological enhancements to
further improve order fulfillment. OrderPro, online (OPOL) our proprietary web-based software
developed internally for our Usborne Books & More consultants, continues to be an important

Craig M. White
Vice President
Information systems

focus with new features being added. InTouch, a communications suite of tools (part of OrderPro)
that facilitates better and more efficient communication between our sales consultants and their
groups and customers, matured with increased marketing and training. OPOL and InTouch also
provide sales tools to help consultants market to their contacts effectively and efficiently.

Monthly marketing e-mails are created on behalf of our sales consultants to send to their
customers. We offer personalized web sites for our Usborne Books & More consultants. These
web sites use a shopping cart arrangement that allows the customer to easily purchase any items in
our online catalog via online shows, book fairs or fundraisers. We continue to develop new ways
to help our consultants promote their individual web sites.

" Fiscal Year | SiockPrices [ AunualDividend

High Low y
2010 $ 6.48 $ 3.10 $ 0.67 = ] _'
2009 $ 6.80 $ 3.11 $ 0.80 Marilyn Pinney
2008 $ 8.58 $ 5.19 $ 022 Controller & Corporate
2007 $ 8.85 $ 6.10 $ 0.20 Secretary
2006 $ 10.98 $ 7.65 $ 0.15
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Chairman, President and
Chief Executive Officer — EDC

OFFICERS

Randall W. White
Chairman, President and
Chief Executive Officer

Marilyn Pinney

Controller and Corporate Secretary

Craig M. White

Vice President - Information Systems
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Educational Development Corporation
10302 E. 55th Place
Tulsa, Oklahoma 74146-6515

Transfer Agent
American Stock Transfer and Trust Company
New York, New York

Auditors
HoganTaylor LLP
Tulsa, Oklahoma

Corporate Offices

10302 E. 55th Place

Tulsa, Oklahoma 74146-6515
Phone (918) 622-4522
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